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Summary

Good accountants who hope to become future Chief Financial Officers (CFO) must have
clear perspective and broad vision. Ones must develop and improve oneselves and adjust ones' roles
according to the changes of current world. Especially in aspects of economics and information
technology, aspiring CFOs must understand and have comprehensive knowledge of ones' organiza-
tion, and must take initiative roles of leadership. At the same time, good CFOs need practice
respectable career values and hold on to the integrity of their business. Most importantly, excellent
CFOs must exercise corporate good governance with their undertaken organization in order to have

an efficient management system and to be more flexible to the changes of today and future business.
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